




Penelitian ini menganalisa tentang faktor-faktor yang mempengaruhi 
maturitas hutang. Tujuan dari penelitian adalah untuk mengetahui apakah firm 
size, asset maturity, leverage, profitability, company growth dan tax effects 
mempengaruhi maturitas hutang perusahaan. 
Sampel yang digunakan dalam penelitian ini adalah 15 perusahaan food 
and beverage yang terdaftar di Bursa Efek Indonesia (BEI) periode 2012 sampai 
2014. Metode sampel dalam penelitian ini menggunakan purposive sampling. 
Data yang digunakan penelitian ini berasal dari laporan keuangan tahunan 
perusahaan yang ada di Bursa Efek Indonesia. Metode analisis data yang 
digunakan regresi linier berganda. 
Hasil dari penelitian ini menunjukkan bahwa firm size dan asset maturity 
berpengaruh positif dan signifikan terhadap maturitas hutang, sedangkan variabel 
company growth berpengaruh negatif dan signifikan terhadap maturitas hutang. 
Leverage, profitability dan tax effects tidak berpengaruh signifikan terhadap 
maturitas hutang. Berdasarkan hasil penelitian tersebut dapat disimpulkan bahwa 
dalam menentukan maturitas hutang perusahaan diharapkan ikut 
mempertimbangkan faktor-faktor yang mempengaruhi maturitas hutang, yaitu 
firm size, asset maturity dan company growth,  sehingga dapat menentukan jangka 
waktu hutang yang tepat. 
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This research analyzes some factors which influence the debt maturity. This 
research is meant to find out whether firm size, asset maturity, leverage, 
profitability, company growth and tax effects have influence to the debt maturity 
of company. 
The samples are 15 food and beverages companies which are listed in 
Indonesia Stock Exchange (IDX) in 2012-2014 periods. The sample collection 
method has been done by using purposive sampling. The data of this research is 
annual financial statement of the companies which are listed in Indonesia Stock 
Exchange. The data analysis method has been done by using multiple linear 
regressions.  
The result of this research shows that firm size and asset maturity have 
significant and positive influence to the debt maturity, meanwhile company 
growth has significant and negative influence to the debt maturity. Leverage, 
profitability and tax effects do not have any significant influence to the debt 
maturity. Based on the result of this research it can be concluded that in 
determining the debt maturity of the company, it is expected to involve in 
determining some factors which have influence to the debt maturity i.e. firm size, 
asset maturity and company growth, so it can determine the exact period of the 
debt. 
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